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Carlos Escapa is an international expert in artifi-
cial intelligence and business development, with 
more than three decades of leadership experi-
ence at Amazon Web Services, Meta, and other 
global corporations. He holds a Master’s degree 
in Computer Science from Virginia Tech and a 
Bachelor’s degree from Illinois State University.

Currently based in the San Francisco Bay Area, 
he combines his business expertise with teaching 
at institutions such as ESADE, Stanford, and UC 
Berkeley. He is recognized worldwide as a leading 
voice on the strategic and ethical adoption of AI.

Jorge Calvo holds a Ph.D. in Economics and Busi-
ness Administration (UAO CEU) and has complet-
ed executive education programs at Harvard Busi-
ness School, MIT, and ESADE. He is Deputy Dean 
and Professor at GLOBIS University (Tokyo) and 
Academic Director at ESADE. He previously 
served as President & CEO of Roland DG EMEA 
and as Global Senior Corporate Managing Director 
at Roland DG Corporation, Japan. With more than 
forty years of international experience, he is rec-
ognized as an expert in strategy and digital trans-
formation.

He is the author of Viaje al Futuro de la Empresa 
and co-author of At the Breakpoint and Wa: Keys 
to Japanese Corporate Culture.

25 mm

The AI driven business
JORGE CALVO - CARLOS ESCAPA

We are already in the era of AI-augmented enterprises. The advan-
tage does not lie in the technology itself, but in how you —as a lead-
er— choose to apply it. Are you ready to lead in an environment 
where artificial intelligence is reshaping strategy, competition, and 
the future of your business?

This book is not about algorithms; it is about leadership and vision. 
It provides the roadmap you need to transform your organization 
and position it at the forefront of change.

You will learn how artificial intelligence multiplies value, unlocks 
opportunities, and turns uncertainty into advantage. Through clear 
insights, compelling examples, and actionable frameworks, Jorge 
Calvo and Carlos Escapa—renowned international experts—
demonstrate how to embed AI at the very core of business. Cov-
ering cases that span professionals, entrepreneurs, SMEs, and large 
corporations, they offer a perspective that is both realistic and 
ambitious, connecting strategy with execution.

This is not a book for technicians, but for leaders who understand 
that the greatest risk is not misusing AI, but ignoring it. Here, you 
will find the keys to building a smarter, more resilient, and more 
competitive enterprise. Above all, you will learn to lead with aug-
mented intelligence, vision, and boldness.

The time to act is not tomorrow—it is now.
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