


We are already in the era of Al-augmented enterprises. The advan-
tage does not lie in the technology itself, but in how you —as a lead-
er— choose to apply it. Are you ready to lead in an environment
where artificial intelligence is reshaping strategy, competition, and
the future of your business?

This book is not about algorithms; it is about leadership and vision.
It provides the roadmap you need to transform your organization
and position it at the forefront of change.

You will learn how artificial intelligence multiplies value, unlocks
opportunities, and turns uncertainty into advantage. Through clear
insights, compelling examples, and actionable frameworks, Jorge
Calvo and Carlos Escapa—renowned international experts—
demonstrate how to embed Al at the very core of business. Cov-
ering cases that span professionals, entrepreneurs, SMEs, and large
corporations, they offer a perspective that is both realistic and

ambitious, connecting strategy with execution.

This is not a book for technicians, but for leaders who understand
that the greatest risk is not misusing Al, but ignoring it. Here, you
will find the keys to building a smarter, more resilient, and more
competitive enterprise. Above all, you will learn to lead with aug-
mented intelligence, vision, and boldness.

The time to act is not tomorrow—it is now.
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